This article suggests conceptualising trust as a generalised symbolic medium of communication. It is argued that in business relationships trust appears intertwined with other media, such as power or money. Furthermore, it is shown that typical combinations of trust, power and money are dominant in different business systems (liberal vs. coordinated market economies). The overarching aim of this article is to demonstrate that trust is a fundamental concept of social theory and that the theory of generalised symbolic media of communication provides a useful conceptual perspective to integrate trust into social theory.
Under these conditions, ordinary language is too varied and indeterminate to create sufficient social order on its own. Indeed, it is fit to exacerbate the problem of complexity, as it generates more rather than less communicative options, making it more difficult to link social actions ('speech acts' for that matter) into one another, and this is exactly where generalised symbolic media of communication and their function within complex structures of interaction appear to have their place and purpose.
In principle, every social action is liable to draw boundaries, introduce arbitrary distinctions, and thus create an excess of possibilities. From these possibilities, selections need to be made and stabilised (Krieger, 1996) . This is what, in Luhmann's view, makes generalised symbolic media of communication indispensable in differentiated modern This is the version of a forthcoming article accepted for publication in International Sociology published by Sage: http://iss.sagepub.com/content/by/year Accepted version downloaded from SOAS Research Online: http://eprints.soas.ac.uk/22499/ and made available under the CC-BY-NC License 9 societies (Morgner, 2014) . They allow for the transfer of meaning despite the latter's inherent tendency to be context-bound, the problem that the content of the communication should be able to reach actors not present in the immediate face-to-face situations, as well as the challenge that the recipient of a speech act should be able to agree with the ideas communicated by the sender. The underlying principles are selectivity as well as generalization of meaning on the basis of which , specialised signal systems could emerge which are able to convey specific information simpler and faster than ordinary language.
They reduce, for example, the number of accepted meanings to those which can be expressed in terms of prices and thus have a huge advantage with regard to the speed and accuracy of the transmission of meaning; but they also ensure the transferability of meaning by generalization of communication formats. As Murphy points out, here 'order results from a confluence of persons' cognitive categories ' (1987: 208 ; also see Morgner, 2014). Thus, it simplifies the structure and magnifies the effectiveness of communication considerably if in a specific context all speech acts can be interpreted in terms of truth/normative judgement, love, power (claims of superiority and their acceptance), money (prices -demanded and paid) or -as we would argue -trust (pre-commitments and fulfilment of expectations). With regard to trust, let us now look at some of its specific characteristics which may indeed suggest that trust can be seen as a generalised symbolic medium of communication, but also consider some objections one might have against such a perspective before we come to a conclusion on this question.
Trust as a generalised symbolic medium: Connections
Firstly, Luhmann (1979) leaves no doubt that the key function of trust is the reduction of social complexity -an insight which is confirmed throughout current trust research. This is a central argument supporting the view that trust can be seen as a generalised symbolic medium This is the version of a forthcoming article accepted for publication in International Sociology published by Sage: http://iss.sagepub.com/content/by/year Accepted version downloaded from SOAS Research Online: http://eprints.soas.ac.uk/22499/ and made available under the CC-BY-NC License 10 of communication. Like other media it does so by reducing the number of possible interpretations and expectations specifically in regard to the motivations and future intentions underlying the actions of a relevant other (Arnoldi, 2010). Where, e.g., the use of money reduces complexity in that it channels the semantics of social actors' communication along the lines of offering and accepting prices (Parsons, 1967) , trust suspends overwhelming complexity as it upholds some specific expectations regarding another actor's future behaviour and ignores all other possibilities.
Secondly, trust demonstrates its usefulness -and this is closely related to our first pointin situations of double contingency, where social coordination becomes problematic as the future actions of both self and other are a limine unpredictable (Luhmann, 1995; Luhmann, 1976 ). In such circumstances, actions which follow meaningfully from those of others are unlikely unless behavioural complexity can be reduced effectively. Particularly since Luhmann's autopoietic shift in his theory, media work primarily as success media.
Communicative success builds on social actors' capacity to select realistic interpretations and expectations which can be taken as the basis for subsequent communication. Like other media, trust provides a way of making such meaningful connections more likely. Where other media such as power strive to actively reduce the range of actions available to the subordinate party, trust facilitates the coordination of communication by selecting positive expectations about alter ego's future behaviour as the basis for ego's actions (Bachmann, 2001 ). Thus, we can conclude that trust clearly exhibits traits which suggest that it qualifies as a generalised symbolic medium of communication. However, there are also grounds to challenge this view.
At least two questions need to be considered as potential counter-indications.
Trust as a generalised symbolic medium: Potential disconnections contemporary developed societies This is more than enough reason to place much more emphasis on the study of trust than social scientists have done in times when trust was a 'given' rather than a scarce and challenged resource. This includes the analysis of different forms of trust and their combinations with other social coordination mechanisms in countryspecific cultural and institutional settings as well as the consequences that emerge with regard to various forms of cross-national exchange relationships. 
